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C.133,§1 Forcery AND COUNTERFEITING Vol. 4

Chapter 133.
Forgery, Counterfeiting, False Pretenses and Frauds.

Forgery and Counterfeiting.

Sec. 1. Forgery, definition. — Whoever, with intent to defraud, falsely
makes, alters, forges or counterfeits any public record or proceeding filed or en-
tered in any court; or process issued, or purporting to be issued by a competent
court, magistrate or officer ; or attestation or certificate of any person required by
law or receivable as legal proof in relation to any matter; or any charter, deed,
will, testament, bond, writing obligatory, power of attorney, letter of credit, policy
oi insurance, bill of lading, bill of exchange, promissory note, order or acceptance,
or indorsement or assignment thereof, or of any debt or contract; or acquittance,
discharge or accountable receipt for anything of value; or a motor vehicle oper-
ator’s license or registration certificate; or any other written instrument of an-
other, or purporting to be such, by which any pecuniary demand or obligation
or any right in any property is or purports to be created, increased, conveyed,
transferred, diminished or discharged; and whoever utters and publishes as true
any instrument before-mentioned, knowing it to be false, forged or counterfeit,
with like intent, shall be punished by imprisonment for not more than 10 years.
(R. 8. c. 120, § 1. 1955, c. 29.)

Effect of amendment.—The 1955 amend-  hicle operator’s license or registration cer-
ment inserted the words “or a motor ve- tificate” near the middle of the section.

False Pretenses and Other Frauds.

Sec. 29. Fraudulent advertising.—Any person, firm, corporation or as-
sociation who, with intent to sell or in anywise dispose of merchandise, service or
anything offered by such person, firm, corporation or association, directly or in-
directly, to the public for sale or distribution, or with intent to increase the con-
sumption thereof, or to induce the public in any manner to enter into any obliga-
tion relating thereto, or to acquire title thereto or an interest therein, makes,
publishes, disseminates, circulates or places before the public, or causes, directly
or indirectly, to be made, published, disseminated, circulated or placed before
the public, in this state, in a newspaper or other publication, or in the form of a
book, notice, handbill, poster, sign, billboard, bill, circular, pamphlet or letter,
photograph, motion picture, radio, loud speaker, television, telephone, telegraph,
or in any other way, an advertisement of any sort regarding merchandise, service
or anything so offered to the public, which advertisement contains any assertion,
representation or statement of fact which is untrue and designed to be deceptive
or misleading, or is intended or designed not to sell the merchandise, commodities
or service so advertised at the price stated therein, or otherwise communicated,
or with intent not to sell the merchandise, commodities or service so advertised,
may be enjoined from such advertising, and shall be punished by a fine of not more
than $500.

The provisions of this section shall not apply to any radio station, publisher
of a newspaper, magazine or other publication, or any other established and
recognized advertising media, or printer who publishes or prints said advertise-
ment without actual knowledge of its falsity. The fact of the publishing or print-
ing of such advertisement shall not be prima facie evidence of such actual knowl-
edge of falsity. (R. S. c. 120, § 29. 1955, c. 54.)

Effect of amendment.—The 1955 amend- and recognized advertising media” in the
ment rewrote the first paragraph and in- second paragraph.
serted the words “or any other established
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